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M  E  D  I  A     A  L  E  R  T

Thursday 24.2.00

G.P. APPROACHES, SO S.A.P. STEPS UP CAMPAIGN.

KEY ISSUES TO BE KEPT IN SPOTLIGHT

Save Albert Park’s aim is to move the Grand Prix from Albert Park.

In the 17 days until the race, Save Albert Park is stepping up its campaign.

In a series of activities we will draw the attention of the public and politicians – in our usual non-violent but cheeky way – to the main reasons why the race should not be in the Park.

Though this year’s Formula One race will be the fifth in Albert Park, all the key issues of public concern remain.  We will focus on three of them:

· Contracts and finances

· Park damage and disruption

· Tobacco advertising

For starters, you can expect a Media Release tomorrow [25.2.00] regarding an event on Saturday [26.2.00]; and a further Media Release on Monday [28.2.00] about two events on Tuesday [29.2.00], including the launch of Save Albert Park’s 2000 campaign theme and symbol.

In the meantime, should your organisation have a designated reporter/journalist covering the Grand Prix, we invite him/her to make personal contact with Save Albert Park’s Media Co-ordinator Ross Ulman, to facilitate future communication.

For further information:  Ross Ulman, telephone 0419 105 624, 9509-3593.

“SAVE ALBERT PARK – FOR AS LONG AS IT TAKES”
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